Ref 

# 


Hits 


Search Query 


DBs 


Default 
Operator 


Plurals 


Time Stamp 


LI 


721 


((member or membership) near5 
(search or searching)) and (contact 
or contacting or message or email 
or emailing or communication or 
communicates) 


USPAT 


OR 


ON 


2005/02/16 14:22 


L2 


231 


((member or membership) near5 
(search or searching)) and (contact 
or contacting or message or email 
or emailing or communication or 
communicates) and (travel or trip 
or destination or vacation) 


USPAT 


OR 


ON 


2005/02/16 14:35 


L3 


8 


((member or membership) near5 
(search or searching)) and (contact 
or contacting or message or email 
or emailing or communication or 
communicates) and (travel or trip 
or destination or vacation) and 
(travel near3 destination) 


USPAT 


OR 


ON 


2005/02/16 14:41 



Search History 2/16/05 2:41:23 PM Page 1 
C:\APPS\east\workspaces\09756366.wsp 



best Avuilafale Copy 



Ref 
# 


Hits 


Search Query 


DBs 


Default 
Operator 


Plurals 


Time Stamp 


LI 


168 


((member or membership) near5 
(search or searching)) and (contact 
or contacting or message or email 
or emailing or communication or 
communicates) 


EPO; JPO; 
DERWENT 


OR 


ON 


2005/02/16 15:02 


L2 


10 


((member or membership) near5 
(search or searching)) and (contact 
or contacting or message or email 
or emailing or communication or 
communicates) and (travel or trip 
or destination or vacation) 


EPO; JPO; 
DERWENT 


OR 


ON 


2005/02/16 15:02 

u 



Search History 2/16/05 3:06:20 PM Page 1 
C:\APPS\east\workspaces\09756366.wsp 



### Status: Path 1 of [Dialog Information Services via Modem] 

### Status: Initializing TCP/IP using (UseTelnetProto 1 ServicelD pto-dialog) 
Trying 3 1060000009998 ... Open 

DIALOG INFORMATION SERVICES 
PLEASE LOGON: 

******** HHHHHHHH SSSSSSSS? 
### Status: Signing onto Dialog 

******** 

ENTER PASSWORD: 

******** HHHHHHHH SSSSSSSS? ******** 
Welcome to DIALOG 
### Status: Connected 



Dialog level 04.20.00D 

Last logoff: 15feb05 14:54:20 
Logon file405 22feb05 13:39:21 
*** ANNOUNCEMENT *** 

* * * 

--Important Notice to Freelance Authors -- 
See HELP FREELANCE for more information 

** * 

NEW FILES RELEASED 

***German Patents Fulltext (File 324) 

***Beilstein Abstracts (File 393) 
***Beilstein Facts (File 390) 
***Beilstein Reactions (File 391) 

* * * 

RELOADED 

Medline (Files 154 & 155) 

* * * 

>>> Enter BEGIN HOMEBASE for Dialog Announcements <<< 
>>> of new databases, price changes, etc. <<< 

* * * * 

COREABS is set ON as an alias for 77,35,593,65,2,233,99,473,474,475. 

COREFULL is set ON as an alias for 9,15,16,20,148,160,275,476,610,613,621,623,624,636,8 
10,813. 

SOFTFULL is set ON as an alias for 278,634,256. 
EUROFULL is set ON as an alias for 348,349. 
JAPOABS is set ON as an alias for 347. 
HEALTHFULL is set ON as an alias for 442,149,43,444. 
HEALTHABS is set ON as an alias for 5,73,151,155,34,434. 
DRUGFULL is set ON as an alias for 455,129,130. 
DRUGABS is set ON as an alias for 74,42. 
INSURANCEFULL is set ON as an alias for 625,637. 
INSURANCEABS is set ON as an alias for 169. 
TRANSPORTFULL is set ON as an alias for 80,637. 
TRANSPORTABS is set ON as an alias for 108,6,63. 

AD VE RT I S I NG FULL is set ON as an alias -for 635 , 570 , PAPERSMJ, PAPERS EU. 
INVENTORYABS is set ON as an alias for 8,14,94,6,34,434,7. 
B ANKI NG FULL is set ON as an alias for 625,268,626,267. 
BANKINGABS is set ON as an alias for 139. 

HEALTHALL is set ON as an alias for COREFULL, COREABS , HEALTHFULL, HEALTHABS . 
INSURANCEALL is set ON as an alias for COREFULL, COREABS , INSURANCE FULL, INSURANCEABS . 
RESERVATIONALL is set ON as an alias for COREFULL, COREABS. 
OPERATIONSALL is set ON as an alias for COREFULL, COREABS, INVENTORYABS . 
TRANSPORTALL is set ON as an alias for COREFULL, COREABS , TRANSPORTFULL, TRANSPORTABS . 
ADVERT I S INGALL is set ON as an alias for COREFULL, COREABS , ADVERT IS INGFULL . 
SHOPPINGALL is set ON as an alias for COREFULL, COREABS , AD VERT IS INGALL, 47 . 
INVENTORYALL is set ON as an alias for COREFULL, COREABS, INVENTOR YFULL. 
BANK INGALL is set ON as an alias for COREFULL, COREABS , BANKING FULL, BANKINGABS . 
PORTFOLIOALL is set ON as an alias for COREFULL, COREABS , BANKINGALL . 



TRADING ALL is set ON as an alias for CORE FULL, COREABS, BANKINGALL. 
CREDITALL is set ON as an alias for CORE FULL , COREABS , BANKINGALL . 
FUNDS ALL is set ON as an alias for COREFULL, COREABS , BANKINGALL, 608 . 
* * * 

SYSTEM : HOME 

Cost .is in DialUnits 

Menu System II: D2 version 1.7.9 term=ASCII 

*** DIALOG HOMEBASE (SM) Main Menu *** 

Information: 

1. Announcements (new files, reloads, etc.) 

2. Database, Rates, & Command Descriptions 

3. Help in Choosing Databases for Your Topic 

4. Customer Services (telephone assistance, training, seminars, etc.) 

5. Product Descriptions 

Connections : 

6. DIALOG (R) Document Delivery 

7. Data Star(R) 

(c) 2003 Dialog, a Thomson business. All rights reserved. 

/H = Help /L = Logoff /NOMENU = Command Mode 



Enter an option number to view information or to connect to an online 
service. Enter a BEGIN command plus a file number to search a database 
(e.g. , Bl for ERIC) . 
?b corefull, coreabs 

>>> 77 does not exist 

>>> 233 does not exist 

>>>2 of the specified files are not available 

22feb05 13:39:30 User242933 Session D207.1 
$0.00 0.214 DialUnits FileHomeBase 
$0.00 Estimated cost FileHomeBase 
$0.03 TELNET 

$0.03 Estimated cost this search 

$0.03 Estimated total session cost 0.214 DialUnits 



SYSTEM: OS - DIALOG OneSearch 

File 9:Business & Industry (R) Jul/1994 -2005/Feb 18 

(c) 2005 The Gale Group 
File 15 :ABl/lnform(R) 1971-2005/Feb 22 
(c) 2005 ProQuest Inf o&Learning 
*File 15: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 16:Gale Group PROMT (R) 1990-2005/Feb 21 
(c) 2005 The Gale Group 
*File 16: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 20:Dialog Global Reporter 1997 -2005/Feb 22 

(c) 2005 The Dialog Corp. 
File 148:Gale Group Trade & Industry DB 1976-2005/Feb 18 
(c)2005 The Gale Group 
♦File 148: Alert feature enhanced for multiple files, duplicate 
removal, customized scheduling. See HELP ALERT. 
File 160:Gale Group PROMT (R) 1972-1989 

(c) 1999 The Gale Group 
File 275:Gale Group Computer DB(TM) 1983 -2005/Feb 21 

(c) 2005 The Gale Group 
File 476 : Financial Times Fulltext 1982 -2005/Feb 22 

(c) 2005 Financial Times Ltd 
File 610:Business Wire 1999-2005/Feb 21 
(c) 2005 Business Wire. 
*File 610: File 610 now contains data from 3/99 forward. 
Archive data (1986-2/99) is available in File 810. 
File 613 :PR Newswire 1999-2005/Feb 18 



(c) 2005 PR Newswire Association Inc 
*File 613: File 613 now contains data from 5/99 forward. 

Archive data (1987-4/99) is available in File 813. 

File 621:Gale Group New Prod.Annou. (R) 1985 -2005/Feb 21 

(c) 2005 The Gale Group 
File 623:Business Week 1985-2005/Feb 22 

(c) 2005 The McGraw-Hill Companies Inc 
File 624 :McGraw-Hill Publications 1985-2005/Feb 22 

(c) 2005 McGraw-Hill Co. Inc 
*File 624: Homeland Security & Defense and 9 Piatt energy journals added 
Please see HELP NEWS624 for more 

File 636:Gale Group Newsletter DB(TM) 1987-2005/Feb 21 

(c) 2005 The Gale Group 
File 810:Business Wire 1986-1999/Feb 28 

(c) 1999 Business Wire 
File 813 :PR Newswire 1987 -1999/Apr 30 

(c) 1999 PR Newswire Association Inc 
File 35 :Dissertation Abs Online 1861-2005/Jan 

(c) 2005 ProQuest Inf o&Learning 
File 593:KOMPASS Central/Eastern Europe 2005/Jan 

(c) 2005 KOMPASS Intl. 
File 65: Inside Conferences 1993 -2005/Feb W3 

(c) 2005 BLDSC all rts . reserv. 
File 2:INSPEC 1969-2005/Feb W2 

(c) 2005 Institution of Electrical Engineers 
*File 2: Price change effective Jan 1, 2005. Enter HELP 
RATES 2 for details. 

File 99: Wilson Appl . Sci & Tech Abs 1983 -2005/ Jan 

(c) 2005 The HW Wilson Co. 
File 473 FINANCIAL TIMES ABSTRACTS 1998 -2001/APR 02 

(c) 2 001 THE NEW YORK TIMES 
♦File 473: This file will not update after March 31, 2001. 
It will remain on Dialog as a closed file. 

File 474:New York Times Abs 1969-2005/Feb 21 

(c) 2005 The New York Times 
File 475:Wall Street Journal Abs 1973 -2005/Feb 18 

(c) 2005 The New York Times 

Set Items Description 



?s ((member or members or membership) (n5) (search or searches or searching)) and (cont 
act or contacts or contacting or message or email or emails or emailing) and (travel or 

trip or destination or vacation and (travel (n3) destination) 
>>>Unmatched parentheses 

?s ( (member or members or membership) (n5) (search or searches or searching) ) and (cont 

act or contacts or contacting or message or email or emails or emailing) 

Processing 

Processed 10 of 24 files . . . 
Processing 

Completed processing all files 



4401674 


MEMBER 


5916057 


MEMBERS 


1685632 


MEMBERSHIP 


2261143 


SEARCH 


242953 


SEARCHES 


495917 


SEARCHING 


21282 


((MEMBER OR MEMBERS) OR MEMBERSHIP) (5N) ((SEARCH OR 
SEARCHES) OR SEARCHING) 


14514730 


CONTACT 


825693 


CONTACTS 


232080 


CONTACTING 


1721914 


MESSAGE 


1251630 


EMAIL 


67730 


EMAILS 


17642 


EMAILING 


9670 


((MEMBER OR MEMBERS OR MEMBERSHIP) (N5) (SEARCH OR 
SEARCHES OR SEARCHING) ) AND (CONTACT OR CONTACTS OR 
CONTACTING OR MESSAGE OR EMAIL OR EMAILS OR EMAILING) 



SI 

?s si and and (travel or trip or destination or vacation) and (travel (n3) destination) 



destination) 



>>>Operator "AND" in invalid position 

?s si and travel or trip or destination or vacation) and (travel (n3) 
>>>Unmatched parentheses 

?s si and (travel or trip or destination or vacation) and (travel (n3) destination) 
9670 SI 
2782062 TRAVEL 
1006682 TRIP 
62 3852 DESTINATION 
299313 VACATION 
2782062 TRAVEL 
62 3852 DESTINATION 
15591 TRAVEL (3N) DESTINATION 
S2 31 SI AND (TRAVEL OR TRIP OR DESTINATION OR VACATION) AND 

(TRAVEL (N3) DESTINATION) 

?type s2/3,ab/all 
>>>No matching display code(s) 




found in file(s): 65, 593, 623-624, 810, 813 



2/3,AB/l (Item 1 from file: 15) 

DIALOG (R) File 15 : ABI/ Inform (R) 

(c) 2005 ProQuest Info&Learning. All rts , 



reserv. 



00726856 93-76077 

Risk Perceptions and Pleasure Travel : An Exploratory Analysis 

Roehl, Wesley S.; Fesenmaier, Daniel R. 

Journal of Travel Research v30n4 PP: 17-26 Spring 1992 ISSN: 0047-2875 
JRNL CODE: JTR 
WORD COUNT: 62 63 



ABSTRACT: International travelers have become attractive targets for 
terrorists. While not all risks or uncertainties associated with pleasure 
travel are as serious as terrorism, the very nature of the travel 
experience often generates uncertainty. Because more of the travel 
experience relies on services that are intangible, travelers' perceived 
risk is likely to be high. A study developed a typology of risk-related 
attitudes and evaluated the relationship between these attitudes and 
various aspects of pleasure travel . Psychophysical scaling methods and 
multivariate analysis identified 3 basic dimensions of perceived risk: 1. 
physical -equipment , 2. vacation , and 3. destination . Subsequent 
cluster analysis of the respondents identified 3 groups of travelers with 
substantially different risk perceptions about travel . There were 
differences in terms of the most recent trip taken, benefits sought from 
travel , and basic demographic characteristics. Relationships between risk 
perceptions and travel behavior appear to be situation-specific. 



2/3,AB/2 (Item 1 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts. reserv. 

11336729 Supplier Number: 119454001 
Spike TV Highlights - August 2004, 

PR Newswire, pNA 
July 19, 2004 

Language: English Record Type: Fulltext 
Document Type: Newswire; Trade 
Word Count: 2 869 



2/3,AB/3 (Item 2 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts. reserv. 

09389562 Supplier Number: 82268972 

Delta Offers Small Business Travelers More Choices/Easier Navigation 
Through MYOBTravel (SM) . 

PR Newswire, pATM02128012002 
Jan 28, 2002 



Language: English Record Type: Fulltext 
Document Type: Newswire; Trade 
Word Count: 84 9 



2/3,AB/4 (Item 3 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts. reserv. 

09079214 Supplier Number: 79162640 

America Online Launches New Version Aol 7.0; Fresh New Look Puts Local 
Programming Front and Center to Make Service Even More Valuable and 
Relevant to Consumers 1 Daily Lives . 

Business Wire, pOUO 
Oct 16, 2001 

Language: English Record Type: Fulltext 
Document Type: Newswire; Trade 
Word Count: 22 34 



2/3,AB/5 (Item 4 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts. reserv. 

05738581 Supplier Number: 50218638 
Surfing, Caribbean- Style 

Elder, Martin 
Travel Agent, p76 
July 27, 1998 

Language: English Record Type: Fulltext 
Article Type: Article 

Document Type: Magazine /Journal ; Trade 
Word Count: 896 



2/3,AB/6 (Item 5 from file: 16) 

DIALOG (R) File 16: Gale Group PROMT (R) 
(c) 2005 The Gale Group. All rts. reserv. 

04649838 Supplier Number: 46840357 

Mobil Travel Guide goes online with Prodigy. 

Business Wire, pl0301280 
Oct 30, 1996 

Language: English Record Type: Fulltext 
Document Type: Newswire; Trade 
Word Count: 52 7 



2/3,AB/7 (Item 1 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2005 The Dialog Corp. All rts. reserv. 

36765417 

Spike TV Highlights - August 2004 

PR NEWSWIRE (US) 
July 19, 2004 

JOURNAL CODE: WPRU LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 2 827 

NEW YORK, July 19 /PRNewswire/ -- Spike TV Special Events/Marathons * 
SPIKE 52: MOST IRRESISTIBLE WOMEN 

Premieres Wednesday, August 11 (9:00-11:00 PM, ET/PT) ; encores 
Wednesday, August 11 (11:00 PM-1:00 AM, ET/PT), Saturday, August 14 
(3:00-5:00 PM, ET/PT) , Monday, August 16 (11:05 PM-1:00 AM, ET/PT) and 
Sunday, August 22 (11:00 PM-1:00 AM, ET/PT). 



2/3,AB/8 (Item 2 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 



(c) 2005 The Dialog Corp. All rts . reserv. 
21814826 

AOL Canada Inc. and Travelocity . ca announce content and commerce alliance 

CANADA NEWSWIRE 
March 19, 2002 

JOURNAL CODE: WCNW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 744 

Travelocity . ca to be Preferred Travel Services Provider for 
Netscape. ca TORONTO, March 19 /CNW/ - Travelocity . ca and AOL Canada Inc., 
today announced an expanded multi-year alliance which will make 
Travelocity. ca the exclusive online consumer provider of travel 

services, such as air travel , hotel and car reservations for 
Netscape. ca, an AOL Canada Inc. web property. This agreement builds on an 
existing successful US commerce and content alliance between AOL Inc. and 
Travelocity.com LP in which Travelocity.com is the exclusive reservations 
engine integrated into the AOL service, A0L.COM, CompuServe, Digital City 
and Netscape. The 2001 AOL Canada/Roper Starch Cyberstudy showed that 
one-third (32%) of online consumers in Canada make online travel 

reservations. Travelocity . ca will make online travel reservations an 
easy-to-use process by providing Netscape. ca users with a one-stop solution 
for their leisure and business travel needs, backed by Travelocity . ca ' s 
sophisticated reservations system, which simplifies and integrates online 
booking, extensive travel content, and numerous new trip -planning 
tools. This agreement with Travelocity . ca will significantly enhance 
Netscape . ca ' s travel destination site by adding new services provided 
by Travelocity. ca. Along with the product depth available through 
Travelocity .ca, Netscape. ca users will also have access to industry-first 

travel reservation services, such as the Best Fare Finder tool and 
airline seat maps; straightforward Canadian dollar pricing; and 24 -hour 
bilingual customer service and support. The two companies will also engage 
in online and offline cross -promotion, and Travelocity.com will make 
special offers to Netscape. ca users through this agreement. "With this new 
relationship, Netscape. ca users will have access to over 700 airlines, more 
than 50,000 hotels, more than 50 rental car companies and reservation 
capabilities with Canada's national railway, VIA Rail," said Scott Loving, 
General Manager, Travelocity . ca . "Netscape. ca users can also take advantage 
of our flexible functionality that allows for simple planning, pricing and 
buying online." "People are now planning and booking their travel online 
more than ever," said Steven McArthur, President and CEO of AOL Canada Inc. 
"Extending our relationship with Travelocity . ca to include Netscape. ca will 
create the ultimate destination for consumers interested in browsing, 
planning, booking, or sharing information on travel --and a valuable 
resource for advertisers and smart marketers interested in reaching those 
consumers." Travelocity . ca provides AOL Canada Travel with a wide range 
of services including: A low fare search feature - Netscape. ca users are 
able to search up to 700 airlines for the best fares to any worldwide 

destination and buy low-fare tickets online via an easy-to-read calendar 
that displays the dates the fares are offered. Airline seat maps - 
Netscape. ca users can view airline-specific seat maps online and reserve a 
seat during the ticket buying process. Seat maps are available among 
fifteen airlines including Air Canada. A hotel proximity search page - 
Netscape. ca users members have the ability to search and buy from more 
than 50,000 hotels and view lodging options by proximity to a specific 
point of interest. Car Rentals - Netscape. ca users can choose from among 50 
car rental companies when planning travel , including the ability to rent 
based on personal preferences including price and availability of special 
features such as car phones or even child seats. Multiple profiles - For 
easy travel management, Net scape. ca users can save and maintain up to 
seven travel profiles, helping members maintain both personal and 
business travel accounts. About Travelocity . ca Travelocity .ca, the online 

travel expert, provides reservations capabilities for more than 700 
airlines, more than 50,000 hotels, more than 50 car rental companies, 
direct booking for VIA Rail and hundreds of vacation packages. This 
reservations capability is paired with access to a vast database of 

destination and interest information. To date, Travelocity.com Inc. 
(NASDAQ: TVLY) has sold more than 20 million airline tickets and has more 
than 32 million members. About AOL Canada Inc. AOL Canada Inc. is a 



strategic alliance between America Online, Inc., the world's leader in 
interactive services and RBC Royal Bank, the personal and commercial 
banking division of RBC Financial Group, Canada's premier global financial 
services group. The company operates two interactive online services 
tailored to the Canadian marketplace, AOL (R) English and French service, 
and CompuServe (R) as well as several leading Internet brands including 
AOL.CA(TM), AOL Canada Search(TM) and AOL Instant Messenger (TM) . Working 
with its more than 80 content and e -commerce providers, AOL offers Canadian 
consumers and families value, ease -of -use and convenience through 
state-of-the-art features. AOL is a registered trademark of America Online, 
Inc . 

VIEW ADDITIONAL COMPANY -SPECIFIC INFORMATION: http : //www . newswire . ca/c 
gi -bin/ inquiry . cgi?OKEY=83475 http : //www. newswire . ca/cgi -bin/ inquiry . cgi?0K 
EY=53323 /For further information: Aline Barbakjian, Thornley Fallis 
Communications, email : bardakj ian (at) thornleyf allis . com, telephone: 

416-515-7517 x232; Vanda Provato, AOL Canada Inc., email : 
vandaprovato (at) aol . com, telephone : 416-960-6581/ 



2/3,AB/9 (Item 3 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2005 The Dialog Corp. All rts . reserv. 

20970320 

Delta Offers Small Business Travelers More Choices/Easier Navigation 
Through MYOBTravel (SM) 

PR NEWSWIRE 
January 28, 2002 

JOURNAL CODE: WPRW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 924 

Delta Air Lines today introduced significant enhancements to 
MYOBTravel (www.myobtravel.com), its one-stop travel Web site designed 
for U.S. small businesses. MYOBTravel, where more than 6,000 companies 
registered to book travel in 2001, now features simpler site navigation, 
expanded search and results options and greater customization for faster, 
more convenient travel planning. 

"Delta's commitment to serving the small business traveler means 
hearing what they want and delivering it," said Scott Klinger, general 
manager of Small Business at Delta. "Today's site enhancements deliver 
faster, more comprehensive and customized search capabilities, and a 
multitude of other functions, making MYOBTravel the small business person's 
travel planning destination . " 



2/3,AB/10 (Item 4 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2005 The Dialog Corp. All rts. reserv. 

17903421 

Southwest Florida's Lee Island Coast Launches Enhanced Web site, Offering 
Sweepstakes, Vacation Itinerary Builder, Media Central and More 

PR NEWSWIRE 
July 20, 2001 

JOURNAL CODE: WPRW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 801 

LEE ISLAND COAST, Fla . , July 20 /PRNewswire/ -- The Lee Island Coast 
Visitor and Convention Bureau (VCB) announces the launch of its newly 
enhanced Web site www.leeislandcoast.com. It features a fresh and fun 

look at travel and destination information about southwest Florida's 
most unique coastal vacation spot, the Fort Myers/Sanibel Island 'area. 
The Web site's design allows consumers to instantly access details about 
attractions, accommodations, and travel reservations. It helps visitors 
to plan every aspect of their trip to the area, and also features 
Internet discount offers. The VCB also enlisted six travel writers to 
provide over 20 additional pages of new and informative editorial to the 
site . 

Suitable for every traveler's needs, the Web site includes many other 



pages allowing the viewer to plan a complete vacation to paradise. Web 
site features include everything you want to know about the areas 
comprising the Lee Island Coast: Sanibel & Captiva islands, Fort Myers 
Beach, Fort Myers, Cape Coral, Bonita Springs and Estero, Pine Island & 
Boca Grande, Lehigh Acres, and North Fort Myers. 



2/3,AB/ll (Item 5 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2005 The Dialog Corp. All rts. reserv. 

15976588 

Travelocity Celebrates Five New Innovations to Mark Its Fifth Birthday 

PR NEWSWIRE 
April 03, 2001 

JOURNAL CODE: WPRW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 1043 

New Loyalty Program, More Low-Fare Tools, Branded Vacations Product, 
Expanded 

Values Among New Features 



2/3,AB/12 (Item 6 from file: 20) 

DIALOG (R) File 20: Dialog Global Reporter 
(c) 2005 The Dialog Corp. All rts. reserv. 

06892102 

K2 Design's New Travel Group Creates MeetPuertoRico.com for Puerto Rico 
Convention Bureau 

BUSINESS WIRE 
August 25, 1999 

JOURNAL CODE: WBWE LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 761 

NEW YORK-- (BUSINESS WIRE) --Aug. 25, 1999-- 

New Home on the Web for Top Travel Destination is Comprehensive 



2/3,AB/13 (Item 7 from file: 20) 

DIALOG (R) File 20:Dialog Global Reporter 
(c) 2005 The Dialog Corp. All rts. reserv. 

04896742 

Travelocity .ca Launches in Canada; Site to Include Directory of Canadian 
Travel Agencies and Local Customer Service Centre 

PR NEWSWIRE 
April 08, 1999 

JOURNAL CODE: WPRW LANGUAGE: English RECORD TYPE: FULLTEXT 
WORD COUNT: 67 9 

TORONTO, April 8 /PRNewswire/ -- From a reception held last night at 
the Indian Motorcycle Cafe, Sabre (NYSE: TSG) launched Travelocity . ca 
(http://www.travelocity.ca) . The site provides travel reservations 
capabilities and localized travel planning news, as well as offers and 
promotions specific to Canada. 

"With an estimated 7.3 million Internet users and plans to be the most 
wired nation by the year 2000, Canada is a prime location for the expansion 
of our leading travel site," said Terrell Jones, president of 
Travelocity.com. "Launching Travelocity . ca allows us to deliver online 
travel services, rich with Canadian- focused content and homepage, to one 
of our most important markets." 



2/3,AB/14 (Item 1 from file: 148) 

DIALOG (R) File 148:Gale Group Trade & Industry DB 
(c)2005 The Gale Group. All rts. reserv. 



0017212451 SUPPLIER NUMBER: 119454001 (USE FORMAT 7 OR 9 FOR FULL 



TEXT). 

Spike TV Highlights - August 2004. 

PR Newswire, NA 
July 19, 2004 

LANGUAGE: English RECORD TYPE: Fulltext 

WORD COUNT: 2 869 LINE COUNT: 00240 



2/3,AB/15 (Item 2 from file: 148) 

DIALOG(R) File 148:Gale Group Trade & Industry DB 
(c)2 005 The Gale Group. All rts. reserv. 

14239346 SUPPLIER NUMBER: 82268972 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

Delta Offers Small Business Travelers More Choices/Easier Navigation 
Through MYOBTravel (SM) . 

PR Newswire, ATM02128012002 
Jan 28, 2002 

LANGUAGE: English RECORD TYPE: Fulltext 

WORD COUNT: 849 LINE COUNT: 00095 



2/3/AB/16 (Item 3 from file: 148) 

DIALOG(R) File 148:Gale Group Trade & Industry DB 
(c)2005 The Gale Group. All rts. reserv. 

13918777 SUPPLIER NUMBER: 79162640 (USE FORMAT 7 OR 9 FOR FULL TEXT) 

America Online Launches New Version -- Aol 7.0; Fresh New Look Puts Local 

Programming Front and Center to Make Service Even More Valuable and 

Relevant to Consumers 1 Daily Lives, 

Business Wire, 0110 
Oct 16, 2001 

LANGUAGE: English RECORD TYPE: Fulltext 

WORD COUNT: 2234 LINE COUNT: 00212 
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ABSTRACT: Five comprehensive online services are evaluated to determine 
how well they perform on seven basic business tasks. Services examined 
include America Online, Prodigy, Delphi, Compuserve and GEnie. Each was 
used to book a flight, search for news and articles, send a fax, download a 
file, get a stock quote, obtain support from Microsoft and search for 
members with similar interests. Compuserve is rated best for booking a 
flight, searching for articles, getting support from Microsoft. However, 
the service's extensive command structure can be hard to navigate and it 



also can be quite costly. America Online is best for downloading a file, 
sending a fax and searching for members . However, the service could be 
improved by adding more depth to its financial information. Prodigy is 
noted for getting stock quotes, but it is very slow. 
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New Loyalty Program, More Low-Fare Tools, Branded Vacations Product, 
Expanded 

Values Among New Features 

NEW YORK, April 3 /PRNewswire/ --To celebrate its first five years as 
the ultimate travel shopping and buying Internet site, Travelocity.com 
Inc. , (Nasdaq: TVLY) reinforced its leadership position with the 
announcement of five new innovations. These enhancements include: 1) 
GoodBuy, which expands upon the already successful Value program, 2) 
Travelocity Preferred Traveler, a travel club designed for the online 
traveler that includes perks and discounts worldwide, 3) an online 
Travelocity Vacations brand, 4) Option Finder, which advises members about 
alternate dates and cities where lower fares may be available, and 5) the 



Travelocity.com World MasterCard. (Photo: http://www.newscom.com/cgi-bin/pr 
nh/20010403/DATU061-a http://www.newscom.com/cgi-bin/prnh/2 0010403/DATU061- 
b http : //www . newscom.com/cgi -bin/prnh/2 00104 03 /DATU061-C http : //www . newscom 
.com/cgi-bin/prnh/20010403/DATU061-d ) 

"We are very excited to be celebrating five years of successful 
business on the Internet and once again be providing our customers with 
innovative product offerings designed to make their travel shopping 
experience easy and fun," said Terrell B. Jones, president and chief 
executive officer of Travelocity (R) . "In the next five years, Travelocity 
plans to continue leading the online travel industry -- which is expected 
to grow to $33 billion by 2005 -- with our unparalleled combination of a 
powerful shopping system, large membership database, strong partnerships 
and national brand recognition that allow us to sell more travel than any 
other travel site." New site enhancements unveiled included: -- GoodBuy 
Program: Travelocity ' s GoodBuy program greatly improves on the already 
successful Value Program to include a first-of -its-kind, all-in-one set of 
fare options, more hotel properties and even condominiums. Travelocity is 
leveraging its customer base to provide negotiated airline fares -- often 
below published fares. For the first time in the industry, Travelocity puts 
together in one search path its regular fare search engine, plus two kinds 
of fares negotiated with the airlines: those that display airlines and 
schedules, and others that don't immediately reveal the airline or the 
schedule but offer even more savings. Hotel and condominium GoodBuys offer 
low rates and availability for Travelocity customers at more than 2,500 
properties in more than 125 cities worldwide, even when an entire city may 
be otherwise "sold out." Through an agreement with Hotel Reservations 
Network, condominiums will be provided for the first time. -- Travelocity * s 
Preferred Traveler Program: Travelocity introduces a travel club, 
designed with the online traveler in mind, which .will bring members insider 
access to special benefits such as airfare specials, dining discounts, 
hotel upgrades, airline club lounge passes, exclusive concierge services 
and more. This fee-based program will also offer exclusive savings, 
superior service, and enhanced travel experiences that only Travelocity 
can access through its extensive network of travel partners and 
suppliers. Travelocity ' s Preferred Traveler Program enhances membership in 
Travelocity and helps members make the most of their travels. 
Travelocity Vacations: Travelocity builds on its own national brand with 
Travelocity Vacations, creating a true national vacation brand, which 
allows online travelers the flexibility to build and book their own online 

vacation packages to more than 800 destinations. Previously, members 
could build a vacation by piecing together air, car and hotel separately, 
and they still can. But because Travelocity Vacations can leverage its 
relationships with air, car and hotel suppliers, members can assemble their 
own vacation packages -- at lower, package rates. Travelocity Vacations 
offers more user choices than any other vacation package vendor, 
including: more origin getaways, better schedules, last minute 
availability, specials, deals and Travelocity Rewards through the 
Travelocity.com World MasterCard. Members can choose their preferred 
airline and car rental companies with their desired hotel package, plus 
they have the ability to add on theme park tickets, sightseeing tours and 
other amenities. -- Option Finder: Option Finder includes two enhancements 
to Travelocity 1 s industry-leading flight search technology. While 

searching for flights on Travelocity, members will have the option of 
choosing a mileage radius around their preferred departure airport. The 
alternate cities feature searches for any available savings based on 
radiuses of 25, 50, 75 and 100 miles. Additionally, while members are 
shopping for travel on a specific set of dates, Travelocity will 
automatically look at a range of dates near the customer's specific choice 
to see if low fare alternatives are available. If lower fares are found in 
the search, Travelocity will display the savings, the airlines offering the 
savings and a calendar for members to see when the dates of the savings are 
offered. -- Travelocity.com World MasterCard: With the introduction of the 
Travelocity.com World MasterCard, the days of blackout dates and inflexible 
rules when redeeming reward travel with credit card points are finally 
over. So are the days of spending weeks transferring credit card points to 
airlines, hotel chains and car rental companies. Unlike other travel 
credit card reward programs, the Travelocity credit card enables 
cardholders to earn Travelocity Rewards, points redeemable for travel 

products available on Travelocity, no matter when the date of travel or 



destination . Travelocity Rewards are redeemable online 24 hours -a-day, 
seven days-a-week, with no advance purchase rules, for all scheduled 
airlines on the site, more than 50,000 hotels and more than 50 car rental 
companies . 

In addition to those five exciting new features, Travelocity also 
announced five new products "to grow on." These include: 1) A new, improved 
site design, with better navigation and numerous new features; 2) Bon 
Voyage Email , with great deals for travelers who have already booked and 
are headed to 4 0 destinations; 3) Travelocity Store enhancements with 
amenities for the well -traveled; 4) new customer service technology that 
greatly enhances the customer experience; and 5) Mobile FareWatcher, so 
on-the-go members don't miss a sale to their favorite destinations. 

About Travelocity 

Travelocity.com Inc., the leading travel Web site, provides Internet 
and wireless reservations information for more than 700 airlines, more than 
50,000 hotels and more than 50 car rental companies. A database-driven 

travel marketing and transaction company, Travelocity offers more than 
6,500 vacation packages, tour and cruise departures and a vast database 
of destination and interest information. Travelocity employs more than 
1,000 customer service professionals, has sold more than 14 million airline 
tickets and has registered more than 25 million members. CONTACT : Ashley 
Wehrly (ashley@vollmerpr.com) Judy Haveson (judy@vollmerpr.com) VOLLMER 
512/472-3515 Julia Weede (julia@vollmerpr.com) VOLLMER 914/793-8349 

/ CONTACT : Ashley Wehrly, ashley@vollmerpr.com, or Judy Haveson, 
judy@vollmerpr.com, 512-472-3515, or Julia Weede, 914-793-8349, or 
julia@vollmerpr.com, all of VOLLMER, for Travelocity.com Inc./ 20:46 EDT 
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AOL 7 . 0 Opens the Internet ' s Next Chapter with Breakthrough 
Radio@A0L and AOL Box Office Features Plus Easy Access to the Best 

Broadband Content 

Unprecedented Marketing Campaign for 7 . 0 to Include AOL Time Warner 
Assets With Extensive Online and Retail Promotions, New TV Ads 
and New Wired in a Week Guide 
America Online, Inc., the world's leading interactive services 
company, today announced the launch of its new version, AOL 7.0, which 
integrates local programming into every part of the service, provides easy 
access to high-speed audio and video content, and introduces breakthrough 
music and entertainment features to extend AOL's hallmark convenience and 
ease-of-use. 

This new version of the AOL service is available as an upgrade for 
existing members at no additional charge in the United States and Puerto 
Rico with localized versions for AOL's international markets in the near 
future . 

Built to respond to extensive consumer research and member feedback, 
AOL 7.0 offers: 



- - A fresh new look that puts local, community- focused features, shopping a 
nd 

resources front and center throughout the service to make AOL an even more 
relevant and valuable part of members' daily lives; 



-- Two new breakthrough features: Radio@AOL -- the first built-in radio ser 
vice 

designed to make it easy for mass -market consumers to access their favorite 

music online -- and AOL Box Office -- offering one-stop access to tickets f 
or 

events of every kind; 



Enhancements to the most popular features of AOL -- including e-mail, 

instant messaging and the Buddy List(R) feature, My Calendar, and the AOL M 
edia 

Player -- all aimed at making AOL even faster, more reliable, and easier to 
use 

than ever before; 



--An upgraded version of the popular "You've Got Pictures "SM service that 

allows members to upload pictures directly from any digital camera or scann 
ers 

for one-stop viewing, sharing, storing and printing, and offers free, unlim 
ited 

photo storage space and a bundled pricing plan for both prints and online 
photos ; 



-- One-click access to the Internet's best selection of high-speed audio an 
d 

video content threaded through AOL • s Entertainment, Music, News, and Sports 
channels ; 



-- Increased member services support including a new Help button on the AOL 

toolbar, providing advanced online help features to complement AOL's free 
24 -hour live customer service network; and 



- - A new "Goodbye" screen that provides information on TV shows that evenin 
9, 

new movie releases and other events, along with exclusive offers from AOL a 
nd 

its leading partners, as members sign off the service. 
Listening to Consumers 

Barry Schuler, Chairman and Chief Executive Officer of AOL, said: 
"AOL 7.0 is at the center of a range of AOL initiatives that will open the 
next chapter of the Internet. We're building on our strong, engaged 
relationships with more than 31 million members worldwide to lead the 
transformation of new categories like music, entertainment, local, and 
digital photography -- with more on the way as broadband and AOL Anywhere 
create new opportunities like home networking. We've designed this upgrade 
to both reflect the way consumers are using the medium today and give them 
new ways to get even more value from it." 



Jonathan Sacks, President of AOL, said: "AOL is all about consumers 
--we listen to what our members want and build the service around the way 
they live their lives. By adding new features, providing enhancements to 
the features that our members have known and loved for years, and retooling 
the AOL software "under the hood* to make the service work more smoothly 
and easily, AOL 7.0 is the best online experience ever. Increasingly, our 
members don't distinguish between their online life and their life -- 
neither do we . " 

Unprecedented Marketing Campaign Includes Range of AOL Time Warner 

Assets 

The launch of AOL 7.0 will be the focal point of a multi-faceted 
marketing campaign, aimed at gaining both new members and introducing 
current members to the upgrade. Among the elements of this campaign will 
be: 

An unprecedented drive to distribute software disks in more 
than 30,000 retail outlets through Time Distribution Services 
and other AOL partnerships. Disks will be available in more 
than 85 national and retail chains such as supermarkets, 
department stores, and others, including such national leaders 
as Barnes & Noble, BLOCKBUSTER (R) , CVS, Circuit City, CompUSA, 
Gateway, Kinko's, Kroger, Office Depot, Sears, Spencer Gifts, 
Target (R) , Wal-Mart, and Winn-Dixie; 

A multi-million dollar print and television campaign, 
highlighting the new version's increased convenience and 
relevance to consumers' lives as well as AOL's 
industry- leading privacy, safety and security protections, 
which features real AOL members talking about how AOL has made 
their lives more convenient; 

Distribution of millions of AOL disks through direct marketing 
efforts including inserts into such Time Inc. magazines as 
People, Sports Illustrated, Entertainment Weekly, and more; 

A special online sweepstakes that begins today for both new 
members and current members who upgrade to AOL 7 . 0 with a 
chance to win a trip to see the New Zealand premiere of the 
highly anticipated first installment of New Line Cinema's 
upcoming epic adventure trilogy, The Lord of the Rings; and 

The upcoming release of an all-new edition of the Wired in a 
Week guidebook for new Internet consumers, written by AOL 
Online Advisor Regina Lewis and published by Warner Books. 
Joe Redling, President of Marketing for AOL, said: "The ability to 
draw on the audiences, subscription relationships, and distribution 
networks provided by the various AOL Time Warner brands gives a whole new 
dimension to our marketing efforts. Between those efforts and our 
phenomenal retail partnerships, we're able to reach consumers through a 
wider variety of platforms in the most efficient way possible, which should 
make this our most successful launch ever. Our goal is for consumers to 
know that they can find us easily wherever they are, whatever they're 
doing . " 

The Best Localized Content & Features to Manage Daily Life 
AOL 7.0 is designed to bring local content front and center 
throughout the service, reflecting the growing demand for information 
that's relevant in consumers' own communities as the online medium becomes 
more and more important to them as a necessary tool to help manage their 
daily lives. 

The AOL Welcome Screen now features local weather, news headlines, 
sports, headlines, movies, dining and weekend guides automatically 
personalized for each member's hometown, from the more than 30,000 cities 
and states covered by AOL's local programming. Relevant local information 
and commerce opportunities are highlighted across AOL channels including 
Entertainment, Travel , Health, House & Home, Shopping, Autos, News and 
Parenting. 

The new AOL Box Office with Ticketmaster , another part of AOL 7.0's 
emphasis on local information, is a one-stop service offering consumers 
online access to Ticketmaster 1 s extensive inventory of local entertainment 
events. Covering more than 60 cities across the country, AOL Box Office 
with Ticketmaster offers people easy and convenient ticket purchasing 
opportunities for concerts, performing arts, sports, movies, and family 
events. AOL Box Office lists thousands of featured events from Ticketmaster 
and tickets from more than 8,000 movie screens nationwide through 



Moviefone, as well as exclusive pre-sales for premier events such as 
Madonna's Drowned World Tour and Britney Spears' 2001 Tour. 

The service's emphasis on localization reflects surging demand for 
information that is relevant and useful for entertainment planning, 
shopping, staying informed, and organizing everyday life. According to the 
2001 America Online/Roper Starch Cyberstudy, consumers are interested in 
activities like checking weather (59% of all Internet consumers) and 
getting driving directions or maps (72%) . 

Katherine Borsecnik, President, AOL Brand Management and 
Programming, said: "For years, AOL has been shaping the evolution and 
emergence of the 'local Web' to what it is today, and has been instrumental 
in helping people make important decisions and plans in their daily lives - 
while also transforming e-commerce and how businesses reach consumers 
online. With local content threaded through every part of the service, AOL 
7.0 takes those efforts to the next level of convenience for consumers and 
businesses alike." 

Enhancements to AOL's Most Popular Features 

AOL 7.0 includes many enhancements to the popular features members 
are already using more than an hour a day, including: 

Enhanced e-mail that indicates whether recipients in an e-mail 
message are currently online, along with a one -click way for 
members to add new Screen Names to their Address Book and 
Buddy List; 

New instant message & Buddy List feature updates include the 
ability for members to quickly expand an instant message 
conversation with one person into a chat with multiple 
friends. Members can also customize their instant messages 
with more than 80 new Buddy Icon designs including characters 
and images from Harry Potter, Cartoon Network and Warner Bros. 
Animation's Looney Tunes; 

A new look and feel for Shop@A0L to make it even easier for 
members to search for and purchase goods and services . The new 
design highlights AOL's 100% shopping satisfaction guarantee 
for Shop@AOL purchases (see AOL Keyword: Guarantee) and the 
Quick Checkout "wallet," which sets the standard for online 
payment systems in both efficiency and security - to make 
shopping easy, safe and secure for all members; 

The new AOL Media Player, offering support for playback of 
members' own CDs in addition to nearly all major audio 
formats, volume control and the capabilities to load, play, 
and organize playlists; 

Automatic reminders via e-mail or wireless phone or pager for 
events noted in My Calendar and a new, comprehensive Event 
Directory offering a wide selection of local options to help 
members make plans and stay up-to-date with events taking 
place in their city; 

-- The next -generation of the A0L.com Web site, launching in the 
coming weeks, with an expanded suite of e-mail and other 
features for members to access while away from home, including 
the ability for members to view their own Buddy List and send 
instant messages directly from the Web; 

-- Graphical smilies in People Connection Chat -- one of the top 
tested features in beta testing for 7.0; 

-- A soon-to-be-launched AOL Alerts feature that lets members 
choose to receive alerts they select about news, live sports 
scores and daily roundups, stock quotes, weather forecasts and 
inclement weather updates, and traffic reports either online 
or on their mobile device or pager; and 

Significant improvements in compatibility with screen readers, 
an assistive technology primarily use by people with visual 
impairments that speaks aloud what our sighted members see on 
the AOL service. A new Keyword: Accessibility provides help 
for using the AOL software with screen readers, screen 
magnification, voice recognition and other assistive 
technologies . 

New AOL Broadband Content Throughout Service 

AOL 7.0 is designed to provide both dial-up and broadband consumers 
with an experience that is optimized for their connection speed. For the 
growing number of consumers adopting high-speed connections, it delivers 



seamless access to the Internet's best selection of audio and video 
content, complementing the AOL High-Speed Broadband services. 

AOL's broadband services are currently available through DSL 
nationwide to BellSouth, Qwest, SBC, and Verizon customers, and through 
satellite wherever dial-up service is available. The AOL High-Speed 
Broadband service is also currently being rolled out over Time Warner Cable 
in its 20 largest markets. 

AOL's broadband services combine the advantages of a broadband 
connection -- including instant -on capability and the ability to make the 
most of online audio and video with the convenience and ease-of-use that 
have made AOL the world's most popular online service. 

With these services, consumers sign on to AOL instantly, move 
between Web sites and download large files quickly, eliminate the need for 
a second phone line to let family members be online and talk on the 
telephone at the same time; and begin to enjoy high-speed broadband' s 
capabilities to enable next-generation services such as home networking, 
interactive gaming and more. 

The AOL 7.0 software automatically detects when a member is signed 
on at high speed, and seamlessly integrates featured content into a 
"High-Speed AOL" area on the Welcome Screen, AOL channels and sites, 
replacing the separate "multimedia tower" that was used to display 
high-speed broadband content in previous versions of the AOL service. 

Among the content offerings that this integration puts one click 
away are : 

News reports and live coverage from CBS News, CNN, and the 
Weather Channel; 

Sports highlights and more from the NFL, NBA, and NASCAR, as 
well as CNNSI, HBO Sports, CBS Sportsline, and Turner Sports; 

Music videos, concerts, listening parties, interviews, and 
more, as well as special features from partners like Rolling 
Stone . com; 

Movie previews, animated content, short video clips, and 
entertainment news from HBO, Moviefone, Warner Brothers 
Online, El, Cartoon Network and others; 

-- Business and technology news from CBS Marketwatch and CNET; 
Interactive features and animated cartoons for Kids from 

Cartoon Network, Kiddonet and Warner Brothers Online; and 

Travel destination guides and previews from Travelocity. 

Audrey Weil, President of AOL Broadband, said: "Broadband gives 
consumers faster connections and always -on convenience, but even more 
important is the content that comes through those so-called fat pipes. 
Through our AOL Time Warner assets and hundreds of other content 
partnerships, we're able to offer AOL members the richest choice of 
convenient, entertaining, and informative audio and video content anywhere, 
built right into the easy-to-use service. AOL 7.0 is optimized for any 
speed, so members don't have to think about how they're connected. They can 
just focus on what they want to see and hear." 

AOL International Takes 7.0 Global 

AOL services around the world will also be making the launch of 
localized versions of AOL 7.0 a centerpiece of marketing efforts to drive 
membership growth. 

-- AOL 7.0 will be available to AOL Canada members via download 

starting the first week of November at AOL.ca. 

-- AOL services in the UK, Argentina, Australia, France, Japan, 
and Mexico will be launching AOL 7.0 later this year. 

America Online Brasil and AOL Germany will be launching the 
software in the coming months . 
Availability 

AOL members can upgrade to new version AOL 7.0 at AOL Keyword: 
Upgrade. Others can download the new version at www.aol.com. 
About America Online, Inc. 

America Online, Inc. is a wholly owned subsidiary of AOL Time 
Warner, Inc. (NYSE : AOL). Based in Dulles, Virginia, America Online is the 
world's leader in interactive services, Web brands, Internet technologies 
and e-commerce services. 

Note to editors: For more information and an electronic press kit on 
the new version AOL 7.0, visit: www.aoltimewarner.com. 
COPYRIGHT 2001 Gale Group 
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LEE ISLAND COAST, Fla., July 27 /CNW/ -- The Lee Island Coast Visitor 
and Convention Bureau (VCB) announces the launch of its newly enhanced Web 
site -- www.leeislandcoast.com. It features a fresh and fun look at travel 
and destination information about southwest Florida's most unique coastal 
vacation spot, the Fort Myers/Sanibel Island area. The Web site's design 
allows consumers to instantly access details about attractions, 
accommodations, and travel reservations. It helps visitors plan every 
aspect of their trip to the area, and also features Internet discount 
offers. The VCB also enlisted six travel writers to provide over 20 
additional pages of new and informative editorial to the site. 

Suitable for every traveler's needs, the Web site includes many other 
pages allowing the viewer to plan a complete vacation to paradise. Web site 
features include everything you want to know about the areas comprising the 
Lee Island Coast: Sanibel & Captiva islands, Fort Myers Beach, Fort Myers, 
Cape Coral, Bonita Springs & Estero, Pine Island & Boca Grande, Lehigh 
Acres, and North Fort Myers. 

The site allows travelers to select a destination with relevant 
background information, obtain the current temperature for the area, view 
360 degree IPIX images, scan an updated list of events and activities of 
interest in the area, send postcards to friends and family, link with 
MapQuest for maps to and from hotels, restaurants and attractions, and 
receive copies of comprehensive visitor information. 

Vacation Planning 

Always on the leading edge in the tourism industry, 
www.leeislandcoast.com offers consumers a way to customize and personalize 
their vacation plans. One of the site tools is the ability to create a 
personal vacation itinerary file complete with activities before ever 
reserving a room. With over 3 00 accommodations and attractions from which 
to choose, visitors can create a customized itinerary that includes all of 
their vacation plans and print it, or e-mail it to a family member . 
Search Engine 

In addition to the impressive amount of content now on the site, the 



VCB has made it easier for visitors to find the information they need. They 
have added an internal search engine that makes the site very user 
friendly. This feature allows visitors to search by key word within the 
site for anything they ! d need to know about vacationing on the Lee Island 
Coast . 

Sweepstakes 

To launch the newly designed site, the VCB is conducting a sweepstakes 
contest called "Hot link to Paradise, " which gives visitors the chance to 
win a tropical paradise vacation package. Visitors to the site simply 
complete and submit the entry form on the online guest book and are 
automatically entered for a chance to win a one-week grand prize vacation 
package for a family of four, or one of eight other fantastic getaways, to 
one of the country's most exclusive vacation spots. 

The grand prize features a seven-day, six-night stay for a family of 
four at South Seas Resort on Captiva Island. The island offers miles of 
pristine beach, wildlife, kayaking, sailing, golfing, shelling and fishing. 
The winner will receive four tickets on Delta Air Lines from Delta 
Vacations; a $1,000 shopping spree at Tanger Factory Stores Sanibel with 
over 55 brand name outlets; a three-piece set of Samsonite/American 
Tourister luggage, and four passes to Barbara B. Mann Performing Arts Hall. 

Media Central and Travel Agent Help Desk 

Other highlighted Web site features include a Media Central and Travel 
Agent Help Desk. Media Central is the on-line news center for journalists, 
offering immediate access to comprehensive information and story ideas for 
the Lee Island Coast travel destination . Media Central contains all 
media material such as fact sheets, media kits and news releases. It allows 
reporters 24-hour, seven-day-a-week access to all of Lee Island Coast's 
media materials. 

Media Central also simplifies information retrieval for all media by 
offering a convenient keyword/topic search, research assistance, on-line 
image samples and information on downloading high-resolution photos and 
on-line video samples of high-quality B-roll. 

The Lee Island Coast also includes tools for travel agents. The Travel 
Agent Help Desk offers personalized service from an experienced staff 
person to answer questions. Acting as a support service for the trade 
industry, informative descriptions aid and teach the travel agent 
everything about the destination a client could desire to know. The new VCB 
site also offers extensive information to help Meeting Planners and Sports 
Organizers . 

Overall, the interactive nature and beautiful layout of the Web site 
illustrate the tropical island paradise of the Lee Island Coast. Located on 
the .Gulf of Mexico, the Lee Island Coast offers a relaxed environment for 
both business and pleasure vacations. 

For more information, log on to www.leeislandcoast.com . 

/For further information: Nancy Hamilton, +1-941-338-3500, or Lee 
Rose, +1-800-237-6444, both of Lee Island Coast Visitor and Convention 
Bureau/ 10:04 ET 
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LEE ISLAND COAST, Fla., July 20 /PRNewswire/ -- The Lee Island Coast 



Visitor and Convention Bureau (VCB) announces the launch of its newly- 
enhanced Web site -- www.leeislandcoast.com. It features a fresh and fun 
look at travel and destination information about southwest Florida's most 
unique coastal vacation spot, the Fort Myers/Sanibel Island area. The Web 
site's design allows consumers to instantly access details about 
attractions, accommodations, and travel reservations. It helps visitors to 
plan every aspect of their trip to the area, and also features Internet 
discount offers. The VCB also enlisted six travel writers to provide over 
20 additional pages of new and informative editorial to the site. 

Suitable for every traveler's needs, the Web site includes many other 
pages allowing the viewer to plan a complete vacation to paradise. Web site 
features include everything you want to know about the areas comprising the 
Lee Island Coast: Sanibel & Captiva islands, Fort Myers Beach, Fort Myers, 
Cape Coral, Bonita Springs and Estero, Pine Island & Boca Grande, Lehigh 
Acres, and North Fort Myers. 

The site allows travelers to select a destination with relevant 
background information, obtain the current temperature for the area, view 
360 degree IPIX images, scan an updated list of events and activities of 
interest in the area, send postcards to friends and family, link with Map 
Quest for maps to and from hotels, restaurants and attractions, and receive 
copies of comprehensive visitor information. 

Vacation Planning 

Always on the leading edge in the tourism industry, 
www.leeislandcoast.com offers consumers a way to customize and personalize 
their vacation plans. One of the site tools is the ability to create a 
personal vacation itinerary file complete with activities before ever 
reserving a room. With over 3 00 accommodations and attractions from which 
to choose, visitors can create a customized itinerary that includes all of 
their vacation plans and print it, or e-mail it to a family member . 
Search Engine 

In addition to the impressive amount of content now on the site, the 
VCB has made it easier for visitors to find the information they need. They 
have added an internal search engine that makes the site very user 
friendly. This feature allows visitors to search by key word within the 
site for anything they'd need to know about vacationing on the Lee Island 
Coast . 

Sweepstakes 

To launch the newly designed site, the VCB is conducting a sweepstakes 
contest called "Hotlink to Paradise," which gives visitors the chance to 
win a tropical paradise vacation package. Visitors to the site simply 
complete and submit the entry form on the online guest book and are 
automatically entered for a chance to win a one-week grand prize vacation 
package for a family of four, or one of eight other fantastic getaways, to 
one of the country's most exclusive vacation spots. 

The grand prize features a seven-day, six-night stay for a family of 
four at South Seas Resort on Captiva Island. The island offers miles of 
pristine beach, wildlife, kayaking, sailing, golfing, shelling and fishing. 
The winner will receive four tickets on Delta Air Lines from Delta 
Vacations; a $1,000 shopping spree at Tanger Factory Stores Sanibel with 
over 55 brand name outlets; a three-piece set of Samsonite/American 
Tourister luggage, and four passes to Barbara B. Mann Performing Arts Hall. 

Media Central and Travel Agent Help Desk 

Other highlighted Web site features include a Media Central and Travel 
Agent Help Desk. Media Central is the on-line news center for journalists, 
offering immediate access to comprehensive information and story ideas for 
the Lee Island Coast travel destination . Media Central contains all 
media material such as fact sheets, media kits and news releases. It allows 
reporters 24 -hour, seven-day-a-week access to all of Lee Island Coast's 
media materials. 

Media Central also simplifies information retrieval for all media by 
offering a convenient keyword/topic search, research assistance, on-line 
image samples and information on downloading high-resolution photos and 
on-line video samples of high-quality B-roll. 

The Lee Island Coast also includes tools for travel agents. The Travel 
Agent Help Desk offers personalized service from an experienced staff 
person to answer questions. Acting as a support service for the trade 
industry, informative descriptions aid and teach the travel agent 
everything about the destination a client could desire to know. The new VCB 
site also offers extensive information to help Meeting Planners and Sports 



Organizers . 

Overall, the interactive nature and beautiful layout of the Web site 
illustrate the tropical island paradise of the Lee Island Coast. Located on 
the Gulf of Mexico, the Lee Island Coast offers a relaxed environment for 
both business and pleasure vacations. 

For more information, contact Nancy Hamilton at 800-237-6444, or log 
on to www.leeislandcoast.com. 

MAKE YOUR OPINION COUNT - Click Here 

http : //tbutton. prnewswire . com/prn/11690X54651876 

/CONTACT: Nancy Hamilton or Lee Rose, both of The Lee Island Coast 
Visitor and Convention Bureau, +1-941-338-3500/ 10:01 EDT 
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TEXT: 

LEE ISLAND COAST, Fla., July 20 /PRNewswire/ - The Lee Island Coast 
Visitor and Convention Bureau (VCB) announces the launch of its newly 
enhanced 

Web site -- www.leeislandcoast.com. It features a fresh and fun look at 
travel and destination information about southwest Florida's most unique 
coastal vacation spot, the Fort Myers /Sanibel Island area. The Web site's 
design allows consumers to instantly access details about attractions, 
accommodations, and travel reservations. It helps visitors to plan every 
aspect of their trip to the area, and also features Internet discount 
offers . 

The VCB also enlisted six travel writers to provide over 20 additional 
pages 

of new and informative editorial to the site. 

Suitable for every traveler's needs, the Web site includes many other 
pages allowing the viewer to plan a complete vacation to paradise. Web 
site 

features include everything you want to know about the areas comprising the 
Lee Island Coast: Sanibel & Captiva islands, Fort Myers Beach, Fort Myers, 
Cape Coral, Bonita Springs and Estero, Pine Island & Boca Grande, Lehigh 
Acres, and North Fort Myers. 

The site allows travelers to select a destination with relevant 
background 

information, obtain the current temperature for the area, view 360 degree 
IPIX 

images, scan an updated list of events and activities of interest in the 
area, 

send postcards to friends and family, link with Map Quest for maps to and 
from 

hotels, restaurants and attractions, and receive copies of comprehensive 
visitor information. 
Vacation Planning 

Always on the leading edge in the tourism industry, 



www. leeislandcoast . com 

offers consumers a way to customize and personalize their vacation plans. 
One 

of the site tools is the ability to create a personal vacation itinerary 
file 

complete with activities before ever reserving a room. With over 3 00 
accommodations and attractions from which to choose, visitors can create a 
customized itinerary that includes all of their vacation plans and print 
it, 

or e-mail it to a family member . 
Search Engine 

In addition to the impressive amount of content now on the site, the 

VCB 

has made it easier for visitors to find the information they need. They 
have 

added an internal search engine that makes the site very user friendly. 
This 

feature allows visitors to search by key word within the site for anything 
they'd need to know about vacationing on the Lee Island Coast. 
Sweepstakes 

To launch the newly designed site, the VCB is conducting a sweepstakes 
contest called "Hotlink to Paradise, " which gives visitors the chance to 
win a 

tropical paradise vacation package. Visitors to the site simply complete 
and 

submit the entry form on the online guest book and are automatically 
entered 

for a chance to win a one-week grand prize vacation package for a family of 
four, or one of eight other fantastic getaways, to one of the country's 
most 

exclusive vacation spots. 

The grand prize features a seven-day, six-night stay for a family of 

four 

at South Seas Resort on Captiva Island. The island offers miles of 
pristine 

beach, wildlife, kayaking, sailing, golfing, shelling and fishing. The 
winner 

will receive four tickets on Delta Air Lines from Delta Vacations; a $1,000 
shopping spree at Tanger Factory Stores Sanibel with over 55 brand name 
outlets; a three-piece set of Samsonite/American Tourister luggage, and 
four . 

passes to Barbara B. Mann Performing Arts Hall. 
Media Central and Travel Agent Help Desk 

Other highlighted Web site features include a Media Central and Travel 
Agent Help Desk. Media Central is the on-line news center for journalists, 
offering immediate access to comprehensive information and story ideas for 
the 

Lee Island Coast travel destination . Media Central contains all media 
material such as fact sheets, media kits and news releases. It allows 
reporters 24 -hour, seven-day-a-week access to all of Lee Island Coast's 
media 
materials . 

Media Central also simplifies information retrieval for all media by 
offering a convenient keyword/topic search, research assistance, on-line 
image 

samples and information on downloading high-resolution photos and on-line 
video samples of high-quality B-roll. 

The Lee Island Coast also includes tools for travel agents. The Travel 
Agent Help Desk offers personalized service from an experienced staff 
person 

to answer questions. Acting as a support service for the trade industry, 
informative descriptions aid and teach the travel agent everything about 
the 

destination a client could desire to know. The new VCB site also offers 



extensive information to help Meeting Planners and Sports Organizers. 



Overall, the interactive nature and beautiful layout of the Web site 
illustrate the tropical island paradise of the Lee Island Coast. Located 
on 

the Gulf of Mexico, the Lee Island Coast offers a relaxed environment for 
both 

business and pleasure vacations. 

For more information, contact Nancy Hamilton at 800-237-6444, or log on 

to 

www.leeislandcoast.com. 
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